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E1 Information and dissemination

Project website and 
social media accounts

NEW

Scientific
publications

(8)

Information and
education
materials

Booklets

(1000 copies)

NEW

Press releases

(10)

Policy briefs
(5 country
specific)

Articles - Popular, Technical, 
for the general public

(26)

NEW

Short films

(4)

NEW

OrgBalt Project T-shirt

NEW

Newsletters

(8)

NEW

Layman’s
report

Notice boards and
information signs

NEW

https://www.orgbalt.eu/?page_id=2375
https://www.orgbalt.eu/?p=3240
https://www.orgbalt.eu/?page_id=2375
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E.2 Dissemination and training events

National workshops

National
workshops

(10 – 2 per 
country)

NEW

Training
workshops

(10 – 2 per 
country)

Dissemination events

External events

(7)

Educational
events

(6)

Final international
conference

https://www.orgbalt.eu/?page_id=2510
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E.3 Networking

Identification of relevant projects and 
networks, exchange of experience

Thematic
Workgroup

Networking with 
similar international 

projects

(11 ongoing)

Experience 
exchange visits

(2)

Elaboration of a Joint Baltic and 
Finnish Action Program



LIFE OrgBalt website

An updated overview of the
project activities is periodically
provided in the news section.

https://www.orgbalt.eu/?page_id=2354
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• Time period: 01.08.2019 - 03.02.2021

• Users: the number of actual people who have visited the OrgBalt website

• Sessions: the number of single visits to the OrgBalt website

• Pageviews: the total number of pages viewed within the OrgBalt website

• Bounce rate: a single-page session on the website – % of people who enter the

website and didn’t perform any specific action (e.g. Clicking on a link) before

leaving.
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Metrics Value

Users 2 234

Sessions 4 075

Pageviews 9 333

Average session duration 1’48’’

Bounce rate 67,83%

What do these data tell us?
• Significant increase in the numbers of people who visited the website as well as in the

number of pages viewed.  
• Descrease in the amount of time spent on the website.
• The majority of users entered the site and did not perform any specific action (e.g link).

OrgBalt Facebook: 71 followers – key target 200
OrgBalt Twitter: 11 followers (low popularity in LV) – key target 200
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Notice board 1/2

16 project demonstration sites

have been established in Latvia

and Finland.

QR code to address users to

each demonstration site specific

webpage both in English and

Latvian.

Here you can find the links to

each demonstration site specific

webpage.

https://www.orgbalt.eu/?page_id=2375
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LIFE OrgBalt 2nd Newsletter

• 214 e-mails sent
• The reading rate is increasing, we are working to 

further improve it. 
• Send performance and click interaction are

monitored through the platform Benchmark. 



1st and 2nd article for the general public

For this type of articles, which target mainly laypeople although not only, we decided
to focus on a practical approach, through interviews and the presentation of good
practices.

We are following a “Theory in practice” approach facing each serie topic from a
theoretical perspective (interviewing experts) and from a practical perspective
(interviewing stakeholders’ representative institutions).

The first and second article for the general public have been completed and are
currently revised. They will be published on the LIFE OrgBalt website in February.



First LIFE OrgBalt short film

How many films will we have in the project?

Within the OrgBalt project 4 short films (7/8 minutes long) will be developed.

The main topics planned are the following:

1) Introduction to the project

2) Focus on GHG emissions

3) Focus on CCM measures

4) Conclusion on achieved results / transferability

First short film

The first short film is under completion. We are revising the final version. The

film is in English with subtitles in all 5 partner countries languages. The film

will be published on the project webpage and social networks in February.



Thank you!


